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FISCAL SPONSORSHIP FILM APPLICATION FORM
ELIGIBILITY
Before you complete this application, please check that you are eligible to apply – summary below. For full terms and conditions, CLICK HERE.
· Your project must be a documentary project: feature documentary, TV documentary, short film, documentary series, VR etc.
· The project producer (or production company) must have an Australian Business Number.
· The project application should reflect your ability to develop a quality project
and your ability to identify funding sources. 
· Although your film may be on any social issue, the film must have a clear social impact goal and must not reflect values that unlawfully discriminate, according to the UN Declaration of Human Rights and Australian legislation. 
· Your project must be social issue driven and have opportunities to create
positive social change. It must not be produced solely for commercial gain.

APPLICATION FORM INSTRUCTIONS
An asterisk (*) indicates mandatory fields 
A double plus (++) indicates the content that will be published on your film project page on our website if approved. 

ADMINISTRATOR
The Administrator will be the main point of contact for Documentary Australia. The project administrator will be informed of the application progress, and if approved will receive notifications about funding received, any contact forms lodged via the Documentary Australia website and any news, events and training applicable to their location.

HAVE YOU READ THE ELIGIBILITY CRITERIA FOR FISCAL SPONSORSHIP WITH DOCUMENTARY AUSTRALIA?*       YES / NO
 
Administrator information
First Name*
Last Name*
Address*
City*
State*
Postcode*
Organisation / Company
Telephone*
Email*
Gender*
· Female, Male, Non-binary, Prefer not to say
Do you identify as culturally and/or linguistically diverse? *
· Yes, No, Prefer not to say
Do you identify as Aboriginal and/or Torres Strait Islander Origin? *
· Yes, No, Prefer not to say

NOTE Documentary Australia is asking for demographic information because we want to ensure we are effectively engaging and supporting diverse filmmakers across Australia. This information will be kept confidential. 

FILM TEAM 
Provide brief biographies for the producer(s), and if attached, the director(s). Include any notable credits and/or major recognition or award information. For each key creative team member, include information about relevant expertise and the individual’s role in the project. Bullet list names and titles of any attached executive producers, editors, advisors and/or consultants. If only a Director is attached to the project, the Director will also hold the role of Producer.

Producer’s Details (once name only)
First Name*++
Last Name*++
ABN Number*
Bio*++ Content limited to 1000 characters including spaces
Organisation / Company
Website
City*
State*
Postcode*
Telephone*
Email*
Gender*
· Female, Male, Non-binary, Prefer not to say
Culturally and/or linguistically diverse? *
· Yes, No, Prefer not to say
Aboriginal and/or Torres Strait Islander Origin?*
· Yes, No, Prefer not to say

Director’s Details
First Name*++
Last Name*++
Bio* Content limited to 1000 characters including spaces
Organisation / Company
Website
City*
State*
Postcode*
Telephone*
Email*
Gender*
· Female, Male, Non-binary, Prefer not to say
Culturally and/or linguistically diverse? *
· Yes, No, Prefer not to say
Aboriginal and/or Torres Strait Islander Origin?*
· Yes, No, Prefer not to say

Additional film team members
You will have the option to add additional team members to your application form. 
First Name*++
Last Name*++
Role
· Director, Producer, Executive Producer, Impact Producer, Editor, Other
Email*
Gender*
· Female, Male, Non-binary, Prefer not to say
Culturally and/or linguistically diverse? *
· Yes, No, Prefer not to say
Aboriginal and/or Torres Strait Islander Origin?*
· Yes, No, Prefer not to say

PROJECT DETAILS
For more guide notes please see Screen Australia’s Guide - What is a synopsis? Outline? Treatment? See here. 

Project Title*++

Production Stage*++
· Development, Production, Post-Production, Completion, Impact/Outreach

Production Type*++
· Feature documentary (75 minutes or over) 
· Television (1 hour) 
· Short film (40 minutes or less) 
· Documentary series
· Web-series 
· VR 
· Other (please specify)

Episodes?
· Yes, No 

Number of episodes? (number)

Short film version?
· Yes, No 

Length of short film (in minutes)

Length of production in minutes (Feature length or individual episode length if series)?* ++

Project Hero Image*++

Project trailer or sizzle (link)

Password for project trailer or sizzle

Is your project completed?* 
· Yes, No 

If your project is completed - please provide us with a link to the screener 

Password for screener
NOTE this information is for internal purposes and won’t be shared externally.

Social media links++
· Twitter
· Instagram
· Facebook
· YouTube
· Vimeo
· Website

STORY & IMPACT
Synopsis*++ Content limited to 2000 characters including spaces 
Provide a one paragraph synopsis that states the essence of your story, covering very
briefly and simply WHO, WHAT and HOW.

Within the space of two to four sentences, the one paragraph synopsis should set out
whose story it is (the protagonist), what their story/issue is, how the story unfolds and what is the anticipated outcome.

Logline*++ Content limited to 120 characters including spaces
This is a brief, catchy one sentence version of your film story. This one sentence should give the most concentrated version possible of the story, or at least its key focus.

What issue or need are you addressing?*++ Content limited to 1000 characters including spaces
A short summary of the issue your documentary is addressing (Max 500 characters) This is essentially why your film and impact campaign needs to exist. Sum up the 'why' in one line and then expand on the issue in one paragraph. Refer to the group/s being affected, how they are being affected (the issue), the size/scale of the issue, and their location (if applicable).

Creative treatment of the story (including narrative and key characters)* ++ Content limited to 1000 characters including spaces

Primary impact area (select one)* ++
[image: ]Environmental, [image: ] Health & Wellbeing,[image: ] Human Rights & Social Justice,[image: ] Indigenous,[image: ] The Arts, [image: ] Women & Girls,[image: ] Youth & Education

Secondary impact area (select up to two)* ++ 
[image: ]Environmental, [image: ] Health & Wellbeing,[image: ] Human Rights & Social Justice,[image: ] Indigenous,[image: ] The Arts, [image: ] Women & Girls,[image: ] Youth & Education

What topics does your documentary cover?* ++

What is your impact vision statement?* ++
Your impact vision is an expression of the big change you want to see in the world that everyone involved with your project can unite around. It will be 2-3 sentences that clearly articulates the purpose, goal and desired social impact of your film and campaign activities.

What outcomes do you hope to achieve by making this documentary?* (Multi-select)
· Individual Change (improved awareness, attitudes, motivation, connection, action)
· Organisational Change (goals progressed, new initiatives, fundraising, staff outcomes, improved profile, increased engagement)
· Community Change (awareness, conversation, connection & action, education, research, economic)
· Systems Change (public discourse, public pressure, activism, policy change, legislative change, funding changes)
· Other.

Please provide more information on what you hope to achieve*++ Content limited to 1000 characters including spaces
Outcomes are measurable effects that result from your activities and action. Often outcomes are defined as short, medium and long-term outcomes.

Short-term outcomes happen as an immediate and direct result from people watching your film. These might include attitude shift, increased knowledge, understanding and awareness, increased donations to a cause or sign ups to a campaign.
Medium-term outcomes are actions carried out and behaviour changes that are inspired from your film. These include things like schools or businesses implementing new policies, increased participation or visitation rates, improved accountability, new employment or education opportunities, greater investment, and improved infrastructure or support mechanisms.
Long-term outcomes are the effects that result after about a year or more and include broader societal change. These include things like reduced incidents in crime, improved health, national and international policy change or accountability measures, environmental sustainability, reduced unemployment rates, improved education results or completion rates, and improved school climate.


Which audiences need to see your film to make change?* ++
Social impact documentary offers unique opportunities to engage with audiences outside of the usual distribution channels. Traditional distribution channels can be highly competitive, but social impact docs can find alternative routes to their audience. Consider who needs to see your film to make change happen, as well as how traditional audiences can help propel your film towards those audiences.


What is your relationship and access to this community? Content limited to 1000 characters including spaces
Consider how the film’s release together with partnerships and initiatives will help you access your target audience. How have you addressed the needs and interests of this audience in your documentary? Consider how the format, length and support materials around your film will help you reach your audience and get your film seen. What is your relationship and access to this community? Have you developed partnerships with organisations that will assist you to access your audience?


Who benefits from your film? Content limited to 1000 characters including spaces
This group may be completely different from the audience you need to see your film. They may also be the only audience, or one of many. By defining who the issue or the film affects, you will establish a need for your project.

Do you have a confirmed (Multi-select)*
· Broadcaster
· Distributor
· Streamer
· Film festival
· Other.

(if yes) Who?
Please list any confirmed Broadcaster(s), Distributor(s), Streamer(s), Film festival(s) as selected above.

What if any calls to action will you have for your audiences?* ++ Content limited to 1000 characters including spaces
Audience engagement is a strategy designed to activate audiences toward specific goals. A call to action helps audiences understand the ways that they can get involved or do more to contribute to the larger social change strategy. When the lights go up after your film screens and someone asks what they can do to help, how will you answer? Your call to action will relate back to your intended outcomes for each audience. These might include, signing petitions, downloading and implementing school programs, changing a behaviour, signing up to a partner program, hosting their own screening, donating to the cause, showing support for your campaign through social media, writing to politicians to change policies, procedures or laws, or helping you get in front of the decision-makers.

Do you have any film impact partners? (Note this refers to NGOS, Industry bodies, community groups, educational partners, etc not distributors or production companies) 
· [image: ] Yes [image: ] No

(If yes) Who?

Proposed timeline
Please identify when you will FINISH  each stage. It is ok to approximate and to deviate from this timeline. It is to help track your progress.

Development (date only: DD-MM-YYYY)
Production (date only: DD-MM-YYYY)
Post-Production (date only: DD-MM-YYYY)
Completion  (date only: DD-MM-YYYY)

Fundraising Campaign
· Start-Date* (date only: DD-MM-YYYY)
· End-Date* (date only: DD-MM-YYYY)

Impact Campaign 
· Start-Date (date only: DD-MM-YYYY)
· End-Date (date only: DD-MM-YYYY)

FUNDRAISING STRATEGY
The following questions ask you for information about your budget. Please note individual project budget figures will be kept confidential. This information will be used in aggregate to support our evaluation and industry advocacy work.

What is the total budget for your project? 
Development - $
Production - $
Post-production - $
Impact - $ 
Total - $ 

The following questions ask you for information on your fundraising, including funds already confirmed and what you hope to raise via your Documentary Australia page. This will help us better understand your fundraising requirements and, with your permission, share other confirmed funding sources on your film page.

Please identify your confirmed funding amounts
· Screen agencies - $
· Government - $
· Corporate - $
· Other philanthropy (donations, gifts, grants) - $
· Crowdfunding - $
· Marketplace - $
· Other - $
Do you want to make your other confirmed support public on your page?
· Yes, No
List your confirmed funders that you want shared on your project page here: 

Please describe your fundraising strategy Content limited to 1000 characters including spaces

What is your fundraising goal through Documentary Australia? - $

Campaign End-Method 
Note this will determine if and when the donations box will freeze on your Documentary Australia film project page. 
The target date refers to the end date you entered for your fundraising campaign
Target goal refers to the amount you have identified above 
Never ends means your donation box will remain open at all times. 
· Target date, Target goal, Never ends

How did you hear about Documentary Australia? (Multi-select)*
· I have engaged with Documentary Australia before
· Online search
· Industry body
· Word of mouth
· Documentary Australia Workshop
· Documentary Australia Event
· Industry event
· Documentary credit
· Other

Have you previously submitted a project to Documentary Australia?
· Yes
· No
· Don't know

IF YES, Project Title(s) & year of submission:

Billing Information:
· First name*
· Last Name*
· Organisation / Company
· ABN* The project producer (or production company) must have an Australian Business Number (ABN)
· Address*
· City*
· State*
· Postcode*
· Telephone*
· Email*

When the application form is complete, please email Documentary Australia (below) to obtain an invoice to pay the $165 Application Fee. Please note all applications must be received by COB close date and cannot be considered until Application Fee has been receipted.

If you are unable to enter this information into the online applications portal, please SAVE a copy of this document before emailing to:
annie@documentaryaustralia.com.au
CC: info@documentaryaustralia.com.au
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